TA99851999ANT wazAwAUsdAgy

AfU=ANSSUNISUSHIS SR

UHIBNENAUUARA
shinnuasnmsun
(@SMSUR)

- UWUOIU
- A3 (MNSWIU VUUSUITU Waaq)
- nnHue (Ganssu/ doundn)

— Business Plan & Marketing

- 9% (Societal Innovation)

ANUENSSUNMISUTEUe
TnsimsIamsamUu [ dsodhuHUD 16 dn. 64 - qu-.m]

SOUOBNSUA

theIIUNagNS WAILNANINWIA:-WUSTIoWOAL sauMaas1oss asaingten lasnun
[25))] ualams

- HR &ITA & szuuaisussiu

- USHISaunswe (ghudayaanms-TWwi-

QNUIUBSSLRFDNUIASINVENA UJs:U & dauusu-unsosnuanun)

- aouna:nonAd

- osJ>oasuwaqussid

- . . - mmsgwulsw)“aﬁ"lumsn'amﬁa)
AOESSINMSUSTS RUSnTumsAdy (1Bogumd=ua:ANUGIE)

(GSWRBNTS / SONFREMS / AIALNELILY AUSnuhunnnuy - Uszynduwus (PR) & Customer

Relationship Management

gonusemslrsimsiadeaniiu

- 9@ (Plant Conservation & Biodiversity)

- Website: sireebioporatal mahidolac th
(gudayanswennstomw)

- Accreditations (wanumaans, BGCl) ‘

- Augdudontownnumanswuayulsua:insoven

- 2was-uURoa

UnoanssausSad AL as.auan uaodlsouwicud

SDORDNUIUMSHNYUSHSILa:WCULNSSTD SoUREUIOMSHNETde
NALIMUWAILIESTY NALUTTON

- NUMSAAIAIA=IANINSSU - WB
- UWRILNWARANUA — WSS -
- nulssnduwusia-doansourins - NuaduauupusUs:anuulasImMsausng

WUSNSSUWBSUITOIL INWS=S S

ANFIWSINWSAUS TBEAT SENUUSUS RINUTS

(OW.as. - UNBNENABUARG)

.l‘.

unoanasnd uaudau
SA. HORNNZUOIUUSHIS S, FOHIMAGUOUWOULNESAD S FOHMNEUUIIeua:3ums

UWEDWUWD HUNUL: UNOaDUITJBUN 35:AS



	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4

